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Publicity & Public Media: How to Establish a Reasonable Media Structure
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Abstract: As a part of the media-government-public triangular structure, media is an independent
social organization, has public character. In the media-government-public triangular structure,
government and media shape into mighty in union, and public is always in the weak status. It is a
world-wide media crisis. To take media’ s characteristic as the logical starting point, we can establish a
reasonable media structure in which national media, public media and commercial media are
constructed. So that, govemment, media and public can get the game balance, and crisis in media
public character transformation can be avoided.
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