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Analysis on the Pattern of Modern Advertisment

CHEN Qi-yan
(School of Arts & Design Wuhan University of Technology, Wuhan 430072 Hubei China)

Biography: CHEN Qi-yan(1963-), female, Leeturer, School of Arts & Design, Wuhan University
of Technology, Doctoral candidate, School of Journalism and Com munication, Wuhan
Universitys majoring in advertisment communication and media economic.

Abstract: The advertisment, one of the popular medium, has its special characteristics that it
depends on words, picture and voice as key factor to spread its information. Concordanted and chained
with medium means, the adverstiment can approach all kinds of customer through medium notation
and effect on culture custom, cultrue adapt, mentality and culture overlap. In one word, advertisment
is the most notation productor and consumer.
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