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Study on Establishing Corporate Brand Personality

Huang Jing, Yao Qi
(School of Economis and management, Wuhan University, Wuhan 430072, Hubei, China)

Abstract: The forming and elements differ from personality of product brand. Forming of
corporate brand shows not only the personality characters of supervisors and staff in one company,
but also individual preference from corporate brand builder and stakeholders. The corporate brand will
be realized through individual behavior, group behavior and organizational behavior. The key of
establishing corporate brand personality is keeping coherence of personality design and behavior in
corporate brand.

Key words: corporate brand; brand personality; brand behavior



