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Publishing Industrial Management in China

Tian Fangbin, Qian Jianguo
( Hunan Education Press, Changsha 410007, China)

Authors Tian Fangbin(1965-), male, Editor, Hunan Education Press, majoring in press and publishing
business.
Qian Jianguo (1964, male, Doctoral candidate, School of Mass Communication & Informa-
tion Management, W uhan U niversity, majoring in modern and contemporary press.

Abstract Publishing industrial management becomes reality during the process of marketing and in-
dustrilization of publishing business. The industrilization of publishing business must deal with the rela—
tionship among government, market and publishing enterprise, and do their duties. Now the government
must complete the construction of the market system and the management methods of the law, economy .

Keywords publishing; publishing industry; publishing industrial management

o 1& M



