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Comparison and Reference Between Transnational
Business Pattern of America and Japan
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Abstract It is an important choice of enterprise development to engage in transnational business,
which we also should consider in the way to enter into W TO. American and hpanese enterprises are the
models of transnational business. What made them success is that they could choose the appropriate
pattern according to the reality of their countries, fostering the core competitive capabilities when they
took the domestic economic development into account, and opening the international markets by force of
government. However, this above mentioned is what we must put emphasis on when we select the

transnational business strategies for Chinese enterprises.
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